Personal Data

Wearable devices and wellness apps have recently made self-
tracking a tenet of the lifestyle industry. However, the visualization
of autobiographical information is not a new interest for designers.
They have mapped moments, moods, and habits too small

to register in conventional archives, transforming these details
of everyday life into diagrams that convey intimacy, humor, or
simple calculation.

The works in this section treat data as a deeply human medium
that can describe our interior and exterior lives. They reflect a
pbroader contemporary attitude that the information designer
Giorgia Lupi calls Data Humanism. Lupi contrasts this approach
with purely utilitarian data graphics and standardized dashboard
culture, which privilege metrics and math. In her view—and

iINn her and Stefanie Posavec’s Dear Data postcards—yvisualization
should not merely optimize readability; it should help people
connect more deeply with what the data actually represents.
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